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ParaHumor (We saved the fun for last)  
 
===================================================== 
 
 
NEW YORK WAS AN EDUCATION 
 
I spoke at the IBPA Publishing University, for AA Printing and Marc Grant 
and attended the BEA Book Fair. I learned a bit, confirmed a lot and 
spoke with many book people. 
 
Next, I leave on my 20th round-the-world speaking itinerary. This will be 
the third time going west-to-east. I usually follow the sun flying east to 
west.  
 
--Dan Poynter, The Book Futurist.  
Guiding Publishers to the Next Level in Book Promotion 
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F-R-E-E 
 
AN HOUR WITH THE MASTERS OF BOOK MARKETING 
  
Judith Briles, Brian Jud and Dan Poynter will conduct a mini-seminar as a prelude to our upcoming 
series of one-day seminars around the US. During this one-hour webinar, Judith will give you some 
tips on how to sell more books and get paid to do it. Brian will tell you how to get more, profitable 
sales in non-bookstore markets. And Dan will describe opportunities that are emerging as the Book 
Trade evolves into new forms. Some changes we like and some we fear. Discover what is happening 
so you can take advantage of the changes rather than be buried by them. 
Sign up at https://www1.gotomeeting.com/register/720807968 
 
The Masters of Book Marketing have joined to host workshops for published authors--only.  
Events are scheduled for July 24 in Philadelphia, July 31 in Dallas, August 21 in Denver, November 6 
in Chicago and November 13 in Phoenix.  
 
For details, see www.MastersOfBookMarketing.com  
 
 
 
 
THE FUTURE OF BOOK PUBLISHING 
Fascinating observations from The Wall Street Journal following the BEA Book Fair. 
http://online.wsj.com/article/SB10001424052748704912004575253132121412028.html  
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WRITING OFF AN ERA 
--Garrison Keillor 
 
I think that book publishing is about to slide into the sea. 
http://www.tampabay.com//opinion/columns/writing-off-an-era/1098485 
 
 
SONY: eBOOKS WILL OUTSELL PAPER VERSIONS IN FIVE YEARS 
 
Read more: http://www.itproportal.com/portal/news/article/2010/6/3/sony-e-books-will-outsell-paper-
versions-five-years/#ixzz0pnygmxp6 
 
 
TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, 
please go to  
http://parapublishing.com/sites/para/resources/newsletter.cfm.  
 
Unsubscribe your old address and subscribe your new one. 
 
To recommend this ezine to another writer or publisher, simply 
forward the entire newsletter. He or she will thank you.  
 
 
MORE REDUCTIONS AT BORDERS 
 
Borders has let go all store-based Paperchase merchandisers and managers. 
http://www.publishersweekly.com/pw/by-topic/industry-news/bookselling/article/43470-borders-lays-
off-paperchase-
employees.html?utm_source=Publishers+Weekly%27s+PW+Daily&utm_campaign=cde5e5cf60-UA-
15906914-1&utm_medium=email 
 
 
APPLE ANNOUNCES PUBLISHING PROGRAM 
Apple has established a means for authors to publish books independently through its iBookstore 
application. Publishing on the iPad is especially suited for color books: children’s, coffee-table books, 
and comics.  
 
To publish with Apple, you’ll need an iTunes Store account and a tax ID 
number, your book needs an ISBN, and the book file must be in an epubcheck 
1.0.5-validated ePub format.  
 
Once everything is set up, you’ll be able to set your book’s price and 
sell it in the iBookstore around the world. 
https://itunesconnect.apple.com/WebObjects/iTunesConnect.woa/wa/apply 
http://www.internetretailer.com/2010/05/28/apple-opens-door-authors-self-publish 
 

iiBBooookkssttoorree  OOnnlliinnee  AApppplliiccaattiioonn 
https://itunesconnect.apple.com/WebObjects/iTunesConnect.woa/wo/6.0.0.5.7.7.1  
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DAN POYNTER CAN SHARE A SPEECH WITH YOUR GROUP 
There are many presentations on book writing, publishing and promoting to choose from.  
 
A. Writing Books 

 
 SO YOU WANT TO WRITE A BOOK    
An Introduction to Writing, Publishing and Promoting 
 
 THE NEW “BOOK” MODEL  
How to write, publish & promote your nonfiction book 
 
 WRITING YOUR NONFICTION BOOK  
Converting Your Knowledge & Research into the Written Word 
 
 CHILDREN'S BOOKS:  
On the move. 
 
 YOUNG AUTHORS 
How They are Writing and Reading  

 
 WRITEAHOLISM - Humor 
Just say NO to keyboards  
 
 
B. Publishing Books 
 
 BOOK PRODUCTION   
Printing eBooks, Audiobooks, Apps & More 
 
 PACKAGING 
Great Titles Sell More Books  
 
 
C. Book Promoting, Marketing & Distributing 
 
 BOOK PROMOTION  
For Writers, Introverts & Other Reluctant Marketers 
 
 SOCIAL NETWORKING FOR BOOKS 
Confirming Subjects and Finding Markets  
 
 SELLING BOOKS ABROAD 
Through Remote Marketing 
 
 
    D. The Book Publishing Industry  
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 PUBLISHING INDUSTRY OPPORTUNITIES 
Book Publishing: Past, Present & Future 
 
 I LEARNED FROM THAT 
 
 THE ADVANTAGES OF BEING A SMALLER PUBLISHER.  
 
See Speech Descriptions for detail 
http://parapublishing.com/sites/para/speaking/speechdesc.cfm 
 
 
 
DAN POYNTER CAN BRING A BOOK PROGRAM TO YOUR AREA  
See 
http://parapublishing.com/sites/para/speaking/speechdesc.cfm 
http://www.youtube.com/user/PoynterDan#p/u  
 
 
 

FACTOID 
 
In Japan, eBook sales are four times those in the U.S.,  
but are mostly of comics on mobile phones. 
 

 
 
THE PARAPUBLISHING BLOG  
Dan Poynter, the Book Futurist, shares his findings 
every day. Discover where the book industry is going. 
See  
http://blog.parapublishing.com/   
 
 
 
 SEND YOUR NEWS ITEMS to DanPoynter@ParaPublishing.com  
 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Do you have friends in the book business?  
Think how appreciative they will be if you forward this newsletter to them.  
Go on. Do it now.  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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ParaTips  
 
 
YOU NEED AN ONLINE CLIPPING SERVICE 
--Rick Frishman publisher Morgan James Publishing 
 

Clipping services keep track of the media’s coverage of specific industries and areas of 
interests. They save you the time and energy of scouring media to find articles and 
information of interest to you, your network targets and partners. They give you the 
ability to check out a wider range of media sources than you could review on your own. 
By using clipping services to monitor what is going on in your industry, you can gather 
information to distribute to your network partners so that they can understand what you 

do and find opportunities for you. Clipping services are also ideal for collecting information of about 
your network targets’ and your network partners’ interests so that you can identify leads and be more 
valuable to them. 
 
A number of clipping services exist. They include: 
• Bacon’s Information, Inc.—www.bacons.com 
• CyberAlert—www.cyberalert.com 
• eWatch—www.ewatch.com 
• Luce Press Clippings—www.lucepress.com 
• Webclipping.com—www.webclipping.com 
 
more tips at http://www.rickfrishman.com 
 
 
CREATE NEWS 
--Pam Lontos is the author of “ I See Your Name Everywhere” and president of PR/PR, a public 
relations firm that specializes in experts. www.prpr.net.  
 

Understand what your audience finds newsworthy, and develop your publicity around 
these issues. Tie your topic to current events and target your audience directly when 
you pitch stories. For example, if your business focuses on home organization, you can 
reach a business audience for "Clean Off Your Desk Day." Don't be afraid to stretch the 
boundaries of your topic. And remember, create news that interests your audience, not 
that interests you.  

 
 
AMAZON REVIEW TIP 
--David Wise, PhD. 
 
Ask your friends to vote “Helpful” for the reviews of your book at Amazon. 
It appears that reviews with the most helpful comments rise to the top of the queue 
and, therefore, are seen first. 
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BOOK DESIGN: The How To Of Knowing Your Audience For Your Book Cover Design 
--- Karrie Ross Be It Now! 310-397-3408   http://www.BookCoverDesigner.com   -    
covers@KarrieRoss.com Book Design, Consulting, Coaching, Marketing & Branding 
 

When designing your book cover the first part of the puzzle is to know your audience. 
This is the first in a series of three articles based on creating an artful cover, 
motivating title, and return value-added information to increase the promotion for 
your books’ sales. 
 
Learning who the books’ audience is and what’s their focus is the first part of the 
information we put into the recipe of designing the cover. I look at each book cover 

as a puzzle and it’s up to me, through questioning, to determine the correct fit for the pieces. Once 
you know the who, what, and where of your audience, you are able to write a title and subtitle that 
will fit their focus. 
 
1. Who is your audience? This will be determined by the subject of your book. What you are looking 
for is, age, location, affiliations if any. Is there anything that is unique about them as a group? 
 
2. Do you know what your audience likes? It helps if you have something in common with them, 
after all, you did write the book. Get into their shoes, what are the benefits to them from buying your 
book? 
 
3. Where does their attention go? What are they looking to gain? What is 
their pain or joy? What are their motivators? Are there related subjects that can be created from the 
book? Can you create “come-back power” in extended material? 
 
Once you have this information the process of brainstorming will be your best move. Begin with 
writing your answers to each of the questions. Looking on line, in niche magazines etc are all good 
places to begin your research. 
 
 
Remember, do something every day toward your book and promotion. 
Karrie Ross,  Book Designer & Coach 
 
 
WORD TRIPPER 
--Barbara McNichol, 520-615-7910, editor@barbaramcnichol.com.  
 
Expert nonfiction editor and ghostwriter specializing in business, self-help, health 
books. Offers Word Tripper of Week ezine at  www.BarbaraMcNichol.com  
 
Verbiage, verbage – These are often confused, yet only  
“verbiage” is a legitimate word in proper English. “Verbiage”  
means the manner in which something is expressed verbally;  
an excess of words. “The editor’s job is to prune verbiage  
from a fledgling writer’s overwritten text.” In contrast,  
“verbage” has value only as a kind of jargon that is more  
derogatory than “verbiage.” 
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A GREAT GIFT IDEA: YOUR BOOK  
--Clint Greenleaf, Greenleaf Book Group LLC, http://www.greenleafbookgroup.com  
 

It’s that wonderful time of year again—time to give your sales a little jolt by positioning 
your book as a gift for the season. Email your platform of potential readers a reminder 
that there is still time left for holiday shopping, and explain why your book would make a 
great last-minute gift. 
 
If you sell through your own website, offer buyers a discount or free shipping (or both). 

Otherwise, simply include in the email a link to your book’s page on Amazon.com, 
BarnesandNoble.com, Borders.com, or IndieBound.org. You can even direct buyers to specific 
independent bookstores that have your book in stock. Don't miss out on the opportunity to find a 
sales hook for your book during the holidays 
 
 
WRITING A BOOK TO BUILD YOUR MEDICAL PRACTICE 
--Susan Kendrick 
www.WriteToYourMarket.com  
  

See all 7 books by physicians and the complete article at: 
http://bookcovercoaching.blogspot.com/2010/05/writing-book-to-build-your-
medical.html  
  
 

While this article was written for physicians writing books--a large group of today's self-publishing 
author/experts--this information can apply to other experts and professions as well. 
 
What Kind of Book Should You Write? 
As a doctor, do you reap the benefits of being a published author only by writing about something 
related to your medical practice? Not at all. Professionals in many industries find that writing a book 
about a personal interest can also be a great way to connect with existing and prospective clients. 
Telling people something about you as a person builds trust, which goes a long way toward creating 
and cementing relationships that build your practice. 
 
Create a Lead-Generating Brand 
 
Building a professional or personal brand is a great way to improve your medical practice, and writing 
a book has long been recognized as the best way to build a brand. According to Alan Weiss, 
international consultant and bestselling author of How to Establish a Unique Brand in the Consulting 
Profession, writing a book is, "the best branding technique of them all." 
  
Ask Yourself These Four Questions to Get Started: 
 
- What energizes you—either in your practice or your personal life? 
- What do you like to do and what are you good at? 
- What would you like to learn more about? 
- What would you like to be known for 3-5 years from now? 
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Depending on what you want the book to do for you, you can choose to write about something 
related to your medical expertise, or you can focus on a more personal topic. Or, you can do both. 
Again, the reason that writing a book or a series of books is such a good outlet for physicians is that 
it does very positive things for your reputation, your practice, and your personal well-being.  
  
To see examples of the different kinds of books being written by today's publishing physicians, 
click on the link below to see this complete article:  
http://bookcovercoaching.blogspot.com/2010/05/writing-book-to-build-your-medical.html 
 
 
WHAT IS A BOOK SHEPHERD? 
--Bobbi Graham, mailto:BFG@SimonTeakettle.com  
 
I'm one of Dan Poynter's Book Shepherds, listed on his website at Para 
Publishing, and in his monthly newsletter, Publishing Poynters, along with a 
carefully selected list of other publishing consultants Dan trusts.  
 
We each have our own specific strengths and specialties, so it's wise to contact 
more than one to find the right "fit." Canadian authors often select me because I 
live in Canada, and know the market and resources here. If you live in the 
western U.S., you might choose Patricia Fry, or if you're in Australia or New 
Zealand, Maria Carlton would be an excellent person to help you.  
 
When you contact a publishing consultant, check their website carefully, and make sure they have 
substantial credentials and a solid track record in your book's category and  with the type of help you 
are seeking. 
 
In other words, country location is important. 
So is category. e.g., if you have a cookbook, a book shepherd with a lot of experience in travel books 
is not a good fit. 
Also, if you need help in writing, and the shepherd is a PR person, the match may not be perfect. 
 
You need to describe your book project, tell the consultant where you are in the process (is the book 
finished? has it been edited? have you considered/tried a trade publisher?) and then articulate your 
goals, so your "Shepherd" can determine if he or she can help you.  
 
Be prepared to pay for this service. We all have different rates, so inquire about that and find a 
service that suits your needs and your budget. 
 
 
FIVE TIPS FOR WORKING WITH YOUR BOOK SHEPHERD 
--Gail Kearns 
 
1. When you work with a Book Shepherd you are going into business, and the 
Shepherd is your CEO, overseeing all the different departments of your 
publishing company. It’s like hiring at least eight different people: editor, 
researcher, designer, art director, production manager, administrative assistant, business manager, 
and public relations officer. 
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2. Keep an open mind as you go into the project, just in case there is a really good idea you have 
missed. Generally the authors we work with are very good at something else … we are very good at 
getting books “to press and beyond.” For example:  If the author is a dentist, there is no way she or 
he would let us pull a tooth! 
 
3. Book Shepherds know the book business and if they don’t know something they know where to go 
for reliable information.  Recognize that professionals worth their salt do know their business. This is 
especially true in the edit and design phases. Editors, art directors, and content editors generally only 
make you and your book look better. 
 
4. Deadlines are important for a variety of reasons. Be as prepared as you can be and try to keep the 
deadlines outlined by your Book Shepherd. Deadlines can involve anything from getting your social 
media up and running to getting advance reading copies of your book out to long lead publications 
and opinion makers in your field. “Timing Makes Champions” is one of our favorite mottos. 
 
5. Articulate your book goals. Book Shepherds work much better when they understand your aims 
and goals.  It could be having your expertise as a speaker in print for back of the room sales, your 
philosophy or message to share with the world via new media, a memoir or children’s book for your 
family, or a book to support your workshops and seminars. With your goals in mind, Book Shepherds 
can best guide you. 
 
Gail Kearns and Penny Paine are Book Shepherds at To Press & Beyond. Visit the website at 
www.topressandbeyond.com  
 
For a half-hour gratis consultation about your book project, e-mail them at 
info@topressandbeyond.com  
 
 
 

DO COLLEAGUES ASK YOU FOR BOOK ADVICE?  
Tell them about our frėe InfoKits. Each will give them all they need—in writing. See 
http://parapublishing.com/sites/para/resources/infokit.cfm 
 
 
 
 

 
 
THE POWER OF MULTI-CHANNEL MARKETING 
Henry Ayala Tu-Vets Corporation Since 1948 www.tu-vets.com henry@tu-vets.com 800 894-8977 
 
Abaca Research reports that response rates are 32% to 130% greater from campaigns 
that use a mix of print and email than those who use email alone.  Return on your  
marketing dollar investment is the key to success.   
Add coop mailing with IBPA or 
your own targeted mailings to increase sales. 
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WHAT CAN THE PMA (IBPA), THE BOOK PUBLISHERS ASSOCIATION, DO FOR YOU?  
See  
http://www.pma-online.org/memben.cfm 
http://www.pma-online.org/membonly.cfm 
 
 
 
SHARE YOUR TIP. Send it to DanPoynter@ParaPublishing.com  
 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Do you regularly forward this newsletter to friends, family members and associates? 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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ParaResources  
 
 
 
 
 
 
EVOLUTION OF THE ALPHABET 
Fascinating 
http://www.gifbin.com/984203 
 
 
 
WRITING NONFICTION NOW AVAILABLE AS AN eBOOK  
Select from ten different formats. Just $7.97. See 
https://www.smashwords.com/books/view/2722 
 

Your book will bring you fame, credibility and celebrity status; fortune, a new 
profit center; the fast lane to fulfilling your mission in life; the ability to build your 
business and take it to the next level and the capacity to help others by sharing 
what you know. This New Model will accelerate your book writing, producing, 
selling and promoting.  
 
Your years of experience provide all the ingredients you need to be a successful 
published author. Dan Poynter supplies the recipe. What are you waiting for?  
 
Imagine being a published author 
Writing Nonfiction: Turning Thoughts into Books. 

 
You can also get this $14.95 paper book for just $10.17 at Amazon. You save 32%.  
http://www.amazon.com/writing-nonfiction-4th-turning-thoughts/dp/1568601107/  
 
F-R-E-E SAMPLE of chapters one to three: 
http://www.flipbookguru.com/flipbooks/WritingNonFictionSample/flipviewerxpress.html  
 
 
 

 
 
 
 

CO-OP MAILINGS TO LIBRARIES, BOOKSTORES, ETC. The Publishers Marketing Association 
(PMA/IBPA) hosts a number of co-op programs. Join with other publishers to send flyers to libraries, 
send you books to book fairs, make category mailings, etc. See 
http://www.ibpa-online.org/programs/programs.aspx  
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WRITE YOUR BOOK BY-NUMBERS: just fill in the blanks.  
You have heard of paint-by-numbers. It means filling in the blanks according to a pre-determined 
plan. PAINT-by-the-numbers is a step-by-step outline that makes you look like a master. This system 
shows you how to WRITE-by-the-numbers.  
 
Writing books is hard work—
unless you have a plan. 
Without a roadmap, it is easy 
to get lost. Without noticeable 
progress, it is easy to become 
discouraged and lose 
momentum.    
Dan Poynter will supply you 
with a classic, zippered 
leather binder. In it is a 48-
page book-writing template. 
Each page of the frontmatter, 
chapter headings and 
backmatter comes with 
complete instructions and tells 
you what to put on that 
page—your book is structured 
and ready for your material.  
 
Also included: a CD with the set-up file for your book. Just copy it to your computer and your book 
will be automatically structured on your machine. The CD also has other valuable documents to 
speed you to becoming a published author.  
This Template in a Binder will accelerate your book project by helping you visualize the entire task 
and by guiding you through the writing process.   
This system will make a difference in your book writing so that your book can make a difference for 
the world. $297.00   See My Book Project at 
http://parapub.com/sites/para/information/writing.cfm#mbp  
 
 
 
 
 

 
 
FOLLOW DAN POYNTER ON TWITTER 
 
http://www.twitter.com/DanPoynter 
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GET HELP WITH YOUR PROJECT 

 
BOOK SHEPHERDS are mentors/coaches/consultants with expertise in books. 
They specialize in taking a book project through all the necessary steps that 
may include editing, design, typesetting, locating the right printer, getting a 
distributor, marketing and promotion (including your Web presence). Shepherds 
work with the author/publisher to assure that the book is produced and 
marketed efficiently and economically. You can perform the tasks you enjoy, 
shepherds can help with some jobs and they can recommend good suppliers for 
other work. These godparents use their experience and contacts to make sure 
all the publishing bases are covered and that they are covered in the right order. 
Some of the better-known Book Shepherds are: 
 

Zip Code/ 
Country Name Email Website 

01035 
Shel 
Horowitz shel@PrincipledProfit.com;  www.frugalmarketing.com 

06001 Brian Jud  brianjud@bookmarketing.com; www.bookmarketingworks.com 

07930 
Barbara 
Kimmel barbara@nextdecade.com;  www.nextdecade.com 

20191 Sam Horn Sam@SamHorn.com;  www.SamHorn.com  
22314/92253 Mike Vezo mvezo@mac.com;  HelpUPublish.com 

30188 
Bobbie 
Christmas bobbie@zebraeditor.com; www.zebraeditor.com  

45701 
Janice 
Phelps authors@janicephelps.com;  www.janicephelps.com 

68137 Lisa Pelto lisa@conciergemarketing.com;  www.conciergemarketing.com  
77041 Rita Mills rita.mills@comcast.net; http://www.bookconnectiononline.com 
78704 Tanya Hall tanya@greenleafbookgroup.com; www.greenleafbookgroup.com  

80015 
Judith Briles, 
PhD judith@briles.com; www.TheBookShepherd.com 

85226 Linda Radke info@FiveStarPublications.com; http://www.FiveStarPublications.com  

87505 
Cherie 
Hughes blessingwy@aol.com; www.blessingway.com 

89509 
Jacqueline 
Simonds jcsimonds@beaglebay.com; www.beaglebay.com 

90212 Ellen Reid bookshep@mac.com; www.bookshep.com 
90245 Jan King jan@janbking.com; www.janbking.com 
91304 Alan Gadney info@onebookpro.com; www.onebookpro.com  

91504 
Ernie 
Weckbaugh casag@mail.ez2.net; www.casagraphics.com 

92130 
Robert 
Goodman rg@silvercat.com; www.silvercat.com 

92653 
Sharon 
Goldinger pplspeak@att.net; www.detailsplease.com/peoplespeak  

93103 Gail Kearns 
Gail@topressandbeyond.com; 
info@topressandbeyond.com; www.topressandbeyond.com  

94304 John Eggen John@MissionMarketingMentors.com; www.missionmarketingmentors.com 
94801 Peter Beren peterberen@aol.com; www.peterberen.com  

95437 
Cynthia 
Frank cynthia@cypresshouse.com; www.cypresshouse.com 

95476 

Simon 
Warwick-
Smith Bunyip@vom.com;  www.warwickassociates.net 

Canada 
Barbara Florio 
Graham BFG@SimonTeakettle.com; www.SimonTeakettle.com 

Canada 
Serena 
Williamson info@bookcoachpress.com; www.bookcoachpress.com 
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Andrew Ph.D 

Malaysia Shum F.P. shumfp@pd.jaring.my; www.infopreneur-books-publishing.com 
New Zealand/ 

Australia Maria Carlton maria@marukibooks.com; www.marukibooks.com  
Singapore Patrick Ang patrick.anglh@yahoo.com.sg; www.bookmanna.com 

South Africa Val Waldeck vwaldeck@telkomsa.net; www.pilgrimpublications.biz  

UK  
Mindy 
Gibbins-Klein mindy@bookmidwife.com;  www.bookmidwife.com  

 

The Book Shepherd: A virtual production & marketing director who is your mentor, tutor, coach and 
friend in the book business.  
Interview several to see what each one can do for you.  
 
If you want help with your editing, proofreading, printing, etc., see our Suppliers List at 
http://parapublishing.com/sites/para/resources/supplier.cfm  
 
 
 
WHAT IS A BOOK SHEPHERD? 
http://www.interiordesign.cm/?p=137 
 
 
 
 

 
WRITING YOUR BOOK WITH A COLLABORATOR 
You can be the author without being the writer. Dan 
Poynter gives you permission to work with a co-author, 
editor or ghostwriter.   
 
But, if you hire out the writing portion of your book, come 
to an understanding with your collaborator before either 
of you writes one word. The risk is that one of the parties 
will feel that he or she is doing the majority of the work. 
The result is that the project screeches to a halt while an 
argument ensues.  
 
Is There a Book Inside You?: Writing Alone or with a 
Collaborator supplies a responsibility chart and a contract. 
Don’t lose momentum on your book project. 
 
You can get this $14.95 book for just $10.17 at Amazon. 
You save 32%.  
http://www.amazon.com/There-Book-Inside-You-
5th/dp/1568600461/  
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WANT SPECIFIC DETAILS ON AREAS OF PUBLISHING?  
See our Instant Report, downloadable for immediate delivery.  
Each has been recently updated. See 
http://dansentme.com/sites/para/resources/allproducts.cfm  
 
602 Interviews, How Authors Get On Radio & TV  
603 Book Printing. At the Best Price  
604 How to Price Your Book  
605 Locating the Right Distributor  
606 Publishing Fiction & Poetry  
607 Publishing Contract: Author-Publisher  
608 Your Publication Date  
609 Blurbs For Your Books, Testimonials, endorsements & 
quotations  
610 Children's Books, Resources for Writing, Producing and 
Promoting Juveniles  
611 Newsletter Publishing; A Resource Guide  
612 Bestsellers, What They Are & How To Make Them  
613 Cook Books, Resources for Writing, Producing & Promoting 
Books on Food  
614 Selling Books Through The Gift Trade  
615 pBooks to eBooks, Creating Digital Reading  
616 Travel Books, Resources for Writing, Producing & Promoting Guidebooks  
617 New Age Books; Resources for Writing, Producing & Promoting Books on metaphysics, the occult 
and new thinking  
618 Religious Books  
619 Write It Once - Sell it Forever, How to Update Your Books  
620 Your Book Writing & Publishing Calendar  
622 Cooperative Book Promotion  
623 Questions and Answers on Book Publishing  
624 How to Set up & Run a Successful Book Publishing Business  
625 Selling Books to Catalogs  
626 Raising Money to Publish Books  
628 Canadian Book Publishing  
629 Making The Web Pay  
630 Selecting a Book Title That Sells.  
631 Covers That Sell Books  
632 Bookshelf, Selling Books From Other Publishers  
633 Beyond Remainders  
634 Selling Books In The United States  
635 AudioBooks, Turning Books & Speeches Into Spoken-Word Tape & Disc Products  
636 Insurance for Publishers; Protecting Your Book Company  
637 Selling Books To The Military Market  
638 Screenwriting: Fiction (theatricals) & Nonfiction (documentaries)  
639 Autograph Parties & Signing Books  
640 Book Promotion Made Easy: Event Planning, Presentation Skills & Product Marketing  
641 Merchant Status: Credit Cards for Publishers  
642 Large Print Books: Making your Work Easier to Read. 
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GET A COMPLETE LIST OF DAN POYNTER'S BOOKS, REPORTS, DISKS, AND TAPES.  

 
See 
http://parapublishing.com/sites/para/resources/allproducts.cfm 
 
 
 

 
SUCCESSFUL NONFICTION NOW AVAILABLE AS AN 
eBOOK  
Select from ten different formats. See 
https://www.smashwords.com/books/view/2730 
 
Dan Poynter has taken the whole business of writing 
nonfiction books and distilled it down to the most important 
tips or rules.  Successful Nonfiction:  Tips & Inspiration for 
Getting Published could well be described as Life’s Little 
Instruction Book meets Chicken Soup for the Writer’s Soul. 
 
Each page contains a writing tip, a pertinent illustration, an 
explanation, a relevant story and a quotation on the point 
from someone in history.  This book could be much longer 
but Poynter has distilled the 109 inspirational tips into 
memorable and thought-provoking bite-sized pieces. 
 
This 144-page gift book is beautifully designed with French 
flaps, gold stamping, embossed letters, contrasting end 
sheets and matte lamination.  It is a treasure both inside 
and out. Special price in July.  
 
You can also get this $14.95 paper book at Amazon.  
HTTP://WWW.AMAZON.COM/SUCCESSFUL-NONFICTION-INSPIRATION-GETTING-
PUBLISHED/DP/1568600615/REF=SR_1_1?IE=UTF8&S=BOOKS&QID=1246915530&SR=1-1  
 
 
 
PROMOTING YOUR BOOK WITH A SNAPPY, SHORT VIDEO CLIP 
Imagine, a 30-second promotional video on your book. 
Videos are a great way to communicate with your 
audience, convert customers and have a showpiece 
for your book.  
The short video can be attached to your emails, 
posted at YouTube and referenced by social media.  
As an example, see what Mike Volkin did for Dan 
Poynter’s The Self-Publishing Manual, Vol 2. 
http://www.youtube.com/watch?v=EkIlr-hM42w  
Then contact him at mikevolkin@gmail.com, 
http://bit.ly/9LDEFx   



 18 
THE SELF-PUBLISHING MANUAL, Volume 2 
Social Media for Books. Book publishing is changing: this book describes how to take advantage of 
those changes. This Volume II is the sequel to The Self-Publishing Manual (Volume I), the most 
successful book ever written on the subject.  
 
Learn how to use new techniques to write your book faster, new technology to publish it for less, 
new ways to distribute your book more economically, ways to have fun promoting it and how to 
profit from your investment by cutting out all of publishing’s gatekeepers in the middle.  
 
You will discover how easy it is to: 

 Build your book rather than just write it—and copyright it in your 
name. 
 Print a small quantity and keep a small inventory. 
 Multipurpose your “book” into downloadable, CD, and eBook 
versions and others. 
 Wring maximum value out of your “book” by spinning off audios, 
LARGE PRINT editions, magazine excerpts, foreign-language editions, 
and more. 
 Bypass the publishers and go directly to a short-run book printer. 
 Set up your own publishing company and take the tax breaks. 
 Promote your books with email, book reviews, autographings, 
feature articles, and radio/TV interviews. 
 Promote your book for virtually no costs via social media. 
 
Available as an eBook in ten different formats. $7.97 
http://www.smashwords.com/books/view/607  

 
Available as a printed book (pBook). $14.95 
http://www.amazon.com/Dan-Poynters-Self-Publishing-Manual-Write/dp/1568601468/  
Save 32%, now just $10.17. 
 
 
 
FLIP BOOK VIEWER HAS REAL PAGES 
For an example, see chapters one to three of Dan Poynter’s Writing Nonfiction. Turn the pages with a 
mouse click or drag them to the side. Explore all the buttons on the page. 
Easy to use, just load the PDF of your book into it.  
 
http://www.flipbookguru.com/flipbooks/WritingNo
nFictionSample/flipviewerxpress.html  
(May take several seconds to load) 
And see the last Publishing Poynters in the 
FlipViewer format. 
http://fvxpress.digiflip.com/PP-
ezine1April10a/flipviewerxpress.html 
 
For more info on this eBook System, see 
http://www.FlipViewer.com 
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POWERPAK 
Starter Kit, #1: Value $560.35 , Your Price $297. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Includes everything you need, and nearly everything we have, to lead you through your project: 
 
4 “pBooks” -- Books on paper: 
 “The Self-Publishing Manual: How To Write, Print & Sell Your Own Book” Volumes 1 & 2.  
 “Writing Nonfiction: Turning Thoughts Into Books” 
 “Is There a Book Inside You?: Writing Alone Or With A Collaborator” 
 “The Book Publishing Encyclopedia: Tips & Resources for Authors & Publishers” 
 
3 “dBooks” -- Books on disc -- for easy searching: 
 “The Self-Publishing Manual: How To Write, Print & Sell Your Own Book” 
 “Writing Nonfiction: Turning Thoughts Into Books” 
 “Successful Nonfiction: Tips & Inspiration For Getting Published” 
 
Plus: 
 9 Special Reports on production and marketing.  
 39 Instant Reports on production and marketing.  
 Subscription to the Publishing Poynters newsletter.  
 3 Book writing, producing and publishing information kits. (Autobots) 
 Poynter's Secret List of Book Promotion Contacts, Document 112. 
 Your books' back cover layout form, Document 116. 
 Telephone Order Form, Document 147 
 The New Book Model diagram. 
See http://parapublishing.com/sites/para/information/business.cfm#pwrpk1  
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DAN POYNTER’S MOST POPULAR COURSE NOW ON DVD. 
The New “Book” Model:  
How to write, publish & promote 
your nonfiction book is available in a 
home study version. This is the 
complete 3.5-hour course with Dan and his 
multimedia slides.  
 
You will discover how to use new 
techniques and the latest technology to 
write your book faster, produce your 
book for less (printed, audiobooks & 
eBooks) and promote your book more 
effectively. Dan will share the secrets to 
finding an agent, contacting a publisher 
and publishing yourself. He has your 
step-by-step plan.  
 
This is Dan's most popular presentation and it incorporates timely pieces of his other presentations.  
 
A steal at $49.95. Contact Billy Ashby, billy@printshopcentral.com.  
 
 
SHARE YOUR RESOURCE. Send it to DanPoynter@ParaPublishing.com  
 
 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Do you have friends in the book business?  
Think how appreciative they will be if you forward this newsletter to them.  
Go on. Do it now.  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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ParaThoughts  
 
 
THE MAJOR SHIFT IN BOOK PUBLISHING 
̶ Dan Poynter, The Book Futurist.  
 
There is a major change going on in book publishing. 
Some publisher see it and are scared. 
Some are trying to change. 
Some do not even see it yet. 
 
Eyeballs are moving from print to online. We see this in newspapers and magazines as well as books.  
Advertisers are following the eyeballs and are shifting their promotion money from print publications 
to the Web. Subscribers are reading online. 
Newspapers are downsizing and going out of business. Magazines are closing down. The driving force 
is economics.  
 
The old larger publishers have been the Big Six in New York. 
The new larger publishers will be Amazon, Apple, BarnesAndNoble.com, and Google. These resellers 
of information (nonfiction) and entertainment (fiction) are becoming publishers. They are inviting 
authors to cut out the publishers and deal directly with them. 
 
Where is publishing going? 
For example, when a book buyer goes to Amazon’s site, he or she will find a choice of printed book, 
eBook or audio book. 
If he or she orders the eBook, it will be downloaded in Kindle format.  
The printed book will be manufactured by Amazon subsidiary CreateSpace and shipped to them.  
The audiobook will be downloaded or manufactured by CreateSpace.  
Books will not be printed in quantities unless a large demand becomes apparent.  
Printing is a quantity game: the more you print, the lower the per-unit cost. 
But a larger quantity printrun will have to be justified. 
 
Out with the old, in with the new. 
 
 SHARE YOUR EDITORIAL THOUGHT. Send it to DanPoynter@ParaPublishing.com 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Enjoying this ezine? Forwarded it to friends. 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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ParaFreebies  
 
 
 
 
 
SPEND AN HOUR WITH THE MASTERS OF BOOK MARKETING 
 No charge 
 
Judith Briles, Brian Jud and Dan Poynter will conduct a mini-seminar as a prelude to our upcoming 
series of one-day seminars around the US. During this one-hour webinar, Judith will give you some 
tips on how to sell more books and get paid to do it. Brian will tell you how to get more, profitable 
sales in non-bookstore markets. And Dan will describe opportunities that are emerging as the Book 
Trade evolves into new forms. Some changes we like and some we fear. Discover what is happening 
so you can take advantage of the changes rather than be buried by them. 
  
Sign up at https://www1.gotomeeting.com/register/720807968 
 
 
 
 
NEW UPDATED EBOOK VERSION OF TRASH PROOF NEWS RELEASES  
--Paul J. Krupin, Direct Contact PR.  
 
It's a free pdf file download that captures many years worth of lessons  
learned doing publicity for creative people. It's also got numerous examples 
of successful news releases and interviews with over a hundred media people 
on what it takes to be successful.  
 
Please feel free to share this link with anyone who can use the education.  
http://www.directcontactpr.com/files/files/TrashProof2010.pdf  
 
 
 
 
F_R_E_E SAMPLE THE SELF-PUBLISHING MANUAL 
You can read 20% of the book at no cost.  
 
See 
http://sony-ebook-samples.com/sample/14222/the-self-publishing-manual-volume-1 
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DAN POYNTER HAS A F-R-E-E iPHONE APP 
This App has detailed guidance (InfoKits) on book writing, publishing and marketing. These materials 
will guide through every step toward your goal to become a successfully-published author.  
 

Read the FAQs. See the Book Research Resources (Sources), Book Publishing Statistics 
(BookStats), Book Publishing Vendors (Suppliers), Dan on stage (Videos) and Books, 
Writing Kits & Reports on book writing, publishing and promoting (Products). Subscribe to 
Dan’s free Publishing Poynters newsletter. Attend Dan’s programs (Speeches). See the 
Events (Dan’s Calendar).  

 
The most expensive parts of book writing and publishing are the mistakes. 
You do not have to make them.  
 
See 
http://itunes.apple.com/WebObjects/MZStore.woa/wa/viewSoftware?id=352965979&mt=8 
or 
Search the App store for Dan Poynter. Now the App is F-R-E-E 
 
 

MORE WORD TRIPPERS FROM BARBARA McNICHOL 
--Barbara McNichol editor@barbaramcnichol.com 
 

For those who have been following Word Trippers for a few �years, you’ll know I 
love to offer a June Bonus of 20 fresh, new �Trippers—all for the asking! 

Send me an email with June Bonus in the subject line and I’ll �email the PDF.  
Only available in June and only by request. 
 

 
 
 SHARE YOUR FREEBIE. Send it to DanPoynter@ParaPublishing.com 
 
 
 
 
 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Your publishing colleagues may be thinking about you. 
They will think about you more often if you forward this ezine to them.  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

SEE THE PARASITE 
http://ParaPublishing.com 
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ParaCalendar 
 
AUTHOR ON A SPEAKING TOUR. 
Where in the world is Dan? 
Showing people how to write, publish and promote their books 
One presentation at a time. 
 
Dan Poynter is circling the world to show people how to make a difference and make a living through 
their books. He shares two major programs and many specific ones.  
 
See him in action:  
http://www.speakingchannel.tv/community/dan-poynter-book-publishing/ 
 
Dan also speaks on aviation, parachutes and skydiving. See  
http://parapublishing.com/sites/para/speaking/index.cfm 
 
For more information, get in touch with the Contact person listed below and see the host's Website.  
 
ALSO SEE THE CALENDAR ON OUR WEBSITE: 
http://parapublishing.com/sites/para/speaking/calendar.cfm 
 
 
2010 
 
June 20 – July 6 Round-the-World Speaking Itinerary #20 
  

June 24, LONDON, UK. Book Midwife Book Seminar. Mindy Gibbins-Klein 
and Dan Poynter on Book promotion. Fmi: info@bookmidwife.com, +44 
(20) 8364 2884, http://www.bookmidwife.com/  
 
June 26. LONDON, UK. PSA/UK, London chapter. Fmi: Chris Roycroft-
Davis, chris@crd.me.uk,  
 
July 3-4. SINGAPORE. Book Camp. Fmi: Patrick Ang, 
patrick.anglh@yahoo.com.sg,  +65 (6443) 9404, http://www.exec-
directions.com/index.php  
 

July 17-20 ORLANDO, Florida. National Speakers Association of the United States (NSA/US). Orlando 
World Center Marriott. Location Phone: +1-407-239-4200 
http://www.mynsa.org/EVENTS/FullCalendar.aspx 
 
July 23. PHILADELPHIA. Dinner with the Masters. Get personal attention to your book project from 
Judith Briles, Brian Jud and Dan Poynter. Fmi: Brian Jud, (800) 562-4357, 
BrianJud@bookmarketing.com  
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July 24. PHILADELPHIA. Published Author’s Promotion Workshop with Judith Briles, Brian Jud and 
Dan Poynter. Fmi: Brian Jud, (800) 562-4357, BrianJud@bookmarketing.com  
 
July 31. DALLAS. Published Author’s Promotion Workshop with Judith Briles, Brian Jud and Dan 
Poynter. Fmi: Brian Jud, (800) 562-4357, BrianJud@bookmarketing.com  
 
August 6-8. LEXINGTON, KY. Parachute Industry Association meeting. 
 
August 13-15. DELAND, FL. National Skydiving Museum Celebration: Joe Kittinger 50th Anniversary. 
Fmi: Nancy Kemble,  +1 (540) 604-9745, nkemble@skydivingmuseum.org, 
http://www.skydivingmuseum.org/   
 
August 21. DENVER. Published Author’s Promotion Workshop with Judith Briles, Brian Jud and Dan 
Poynter. Fmi: Brian Jud, (800) 562-4357, BrianJud@bookmarketing.com  
 
September 9. KÖLN (Cologne), Germany. Global Speakers Network meeting.  
http://www.germanspeakers-association.de/ 
 
September 10-11. KÖLN (Cologne). German Speakers Association (GSA). http://www.english.gsa-
convention.org, http://www.germanspeakers-association.de/ 
 
September 24-26. VALLEY FORGE. 11th annual Express Yourself Published Authors Conference. Fmi: 
John Harnish, enjoyoften@comcast.net, (610) 520-2500. 
http://www.authorsconference.com/ 
 
September 30 – October 3. MARLOW, UK. Crowne Plaza, Professional Speakers Association of the UK 
& Ireland. (PSA/UK) convention. Sue Cliff, admin@professionalspeakersassociation.co.uk, +44 0 0845 
3700 504, http://www.professionalspeakersassociation.co.uk/events/event_details.asp?id=26829  
 
October 14-16. FRANCE. l'Association Francaise des Conferenciers Professionnels (AFCP)  
http://www.association-conferenciers.com/  
 
October 22-24. MYRTLE BEACH. South Carolina Writer’s Workshop. Fmi : Carrie McCullough, 
mcculloughca@bellsouth.net,  706-798-9545. http://www.myscww.org/conference/  Hilton Myrtle 
Beach Resort.  
 
November 6. CHICAGO. . Published Author’s Promotion Workshop with Judith Briles, Brian Jud and 
Dan Poynter. Fmi: Brian Jud, (800) 562-4357, BrianJud@bookmarketing.com  
 
November 13. PHOENIX. Published Author’s Promotion Workshop with Judith Briles, Brian Jud and 
Dan Poynter. Fmi: Brian Jud, (800) 562-4357, BrianJud@bookmarketing.com  
 
November 19-21. WHITE PLAINS, NY. Cat Writers Association annual convention. Dan Poynter on 
book writing and promotion. http://www.CatWriters.org  
 
December 5-7. MONTREAL. Canadian Association of Professional Speakers (CAPS) national 
convention.  http://www.CanadianSpeakers.org  
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2011 
 
February 18-20. NSA's only mid-year Conference at the newly constructed Loews Atlanta Hotel in 
downtown Atlanta, Georgia.  
http://www.mynsa.org/EVENTS/FullCalendar.aspx 
 
April 1-3 DALLAS. CSP/CPAE Summit.  
The Joule hotel, located downtown. http://www.mynsa.org/EVENTS/FullCalendar.aspx 
 
April 13. A Global Speakers Network meeting and other events will be held on April 13th. Noordwÿk, 
near Amsterdam. http://www.psaholland.org/ 
 
April 14, 15 and 16. NOORDWŸK, Netherlands. 
Fourth Global Speakers Summit to be held in conjunction with the PSA/Holland annual Convention.  
http://www.psaholland.org/ 
 
May 21-23. NEW YORK. IBPA Publishing University 
Fmi: http://www.PMA-online.org   
 
May 24-26. NEW YORK. Book Expo America (BEA Book Fair), Convention Center. Fmi: 
http://www.bookexpoamerica.com/  
 
July 30-August 2. ANAHEIM. National Speakers Association of the United States (NSA/US) 
convention. Fmi: 480-968-2552, http://www.nsaspeaker.org/meetings/index.xpl 
 
October 6-9. UK, Midlands area. Professional Speakers Association of the UK & Ireland. (PSA/UK) 
convention. Fmi: Sue Cliff, admin@professionalspeakersassociation.co.uk, +44 0 0845 3700 504, 
http://www.professionalspeakersassociation.co.uk/events/event_details.asp?id=26829  
 
2012 
 
July 14-17. INDIANAPOLIS. NSA/US Convention.  National Speakers Association.  
At thee brand new Marriott Hotel.  
http://www.mynsa.org/EVENTS/FullCalendar.aspx 
 
October 4-6. UK, London area. Professional Speakers Association of the UK & Ireland. (PSA/UK) 
convention. Fmi: Sue Cliff, admin@professionalspeakersassociation.co.uk, +44 0 0845 3700 504, 
http://www.professionalspeakersassociation.co.uk/events/event_details.asp?id=26829  
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
 
Prove your love for this newsletter by forwarding it to your book colleagues. 
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«¤» 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~



 27 
 
 
 

ParaHumor  
 
 
Puns For the Educated 
 
 
A thief broke into the local police station and stole all the toilets and urinals, leaving no clues.   
A spokesperson was quoted as saying, "We have absolutely nothing to go on." 
 
 
 
(Generic Smiley) 
 
 
=============================================== 
The Small Print  
 
 
YOU ARE RECEIVING this F-R-E-E newsletter on book writing,  
publishing and promoting because you are on Dan Poynter's  
option-in Publishing Poynters mailing list.  
 
TO CHANGE YOUR SUBSCRIPTION ADDRESS to this ezine, please go to  
http://parapublishing.com/sites/para/resources/newsletter.cfm. Unsubscribe your old address and subscribe your new 
one. 
 
PLEASE RECOMMEND THIS NEWSLETTER to anyone you 
know who is interested in selling more books or wants to know 
where the publishing industry is headed. Just click on "Forward" 
in your email program. 
 
BACK ISSUES are archived at  
http://parapublishing.com/sites/para/resources/newsletter.cfm 
 
TO RECEIVE THIS NEWSLETTER F-R-E-E, sign up at  
http://parapublishing.com/sites/para/resources/newsletter.cfm 
 
PRIVACY STATEMENT: We will not distribute your email  
address to anyone. Period. 
 
TIME TO SHARE. Please send your news items and promotion  
ideas to DanPoynter@ParaPublishing.com   
 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
Para Publishing. Dan Poynter: Author (100+ books), Publisher (since 1969), Speaker (CSP). 
Information Products on Book Writing/Publishing/Promoting, Parachutes/Skydiving, Expert Witness & Aging Cats. 
PO Box 8206, Santa Barbara, CA 93118-8206  USA. 530 Ellwood Ridge, 93117. 
Tel: +1-805-968-7277; Fax: +1-805-968-1379; Cell: +1-805-448-9009 
http://ParaPublishing.com: More than 700 pages of helpful information. DanPoynter@ParaPublishing.com 

 
 


